Assessing the impact of the commercial world – panel members

· David Buckingham (Chair) – Founder and director of the Centre for the Study of Children, Youth and Media – issues which are pertinent to the work of this assessment. Directed 20 projects covering the issues contained within the terms of reference.

· Agnes Nairn - Her work draws on psychology, sociology, culture studies, marketing and, most recently, neuroscience.  Her current research includes: the first empirical work in the UK to explore the links between commercialism, family conflict and child mental health; a review of commercialism on children’s favourite websites; an analysis of how celebrities can be used in moral education. All of these aspects have a specific relevance to the assessment. 

· Brian Young -  He acts as an adviser to the television watchdog the Independent Television Commission, Editor of Young Consumers and is a Member of the Editorial Board of the International Journal of Advertising. This experience together with his academic expertise of developmental psychology; economic and consumer socialisation in children and advertising; and Consumer Psychology will make a critical contribution to the assessment.

· Mary Jane Kehily- she has worked extensively on sexuality and youth with a focus on consumer culture. One of her most notable works is: Gender, youth and culture; Innocence and experience: a historical approach to childhood and sexuality (2007) – uses empirical global case studies and research to examine how gender is produced and consumed, regulated and performed by young people today. This empirical work will be critical in addressing issues of how commercial interaction influences sexuality and body image.

· Lydia Martens - convenes the British Sociological Association’s consumption study group and the European Sociological Association, providing an international aspect to sociology of consumption. Her research is uniquely positioned at the intersection between consumption and domestic life. She is currently working on three different substantive terrains with overlapping theoretical concerns. These are: Gender & Consumption providing empirical insight into the everyday operation of consumption as it relates to gender; Mundane Practices and Products; and Adults, Children and Consumer Culture. This understanding of consumption is a key aspect of the assessment.

· Hugh Cunningham - His works include ‘the Invention of Childhood’ a major unique narrative history that explores British childhood and the experience of British children over the last thousand years. This historical perspective will enable the panel to place into context children’s changing engagement with the commercial world with wider sociological changes.
· Sonia Livingstone - Professor of Social Psychology in the Department of Media and Communications, LSE. author of ten books, and has published widely on the subject of media audiences, focusing on audience reception of diverse television genres. Her publications include ‘children, media and culture’ which includes detailed empirical case studies to uncover how children weave together diverse forms and technologies and how they shape social relationships. 

· Virginia Morrow - is a reader in Childhood Studies, Institute of Education, University of London. She sits on several advisory committees including: Young People’s Research Ethics Committees,  Advisory Group, Wellcome Trust funded;  International Expert advisory group, Norwegian Centre for Child Research, University of Trondheim project ‘Social capital among young citizens: children’s and young people’s networks and involvement in contemporary democracy’. 

· Paddy Barwise - emeritus Professor of Management and Marketing at London Business School. His publications include the books Television and its Audience,  Accounting for Brands, Strategic Decisions, Predictions: Media, Advertising in a Recession and most recently Simply Better: Winning and Keeping Customers by Delivering What Matters Most, as well as academic and practitioner papers and reports on brands, consumer and audience behaviour, strategic investment decisions, marketing expenditure trends, and new media. He is also Deputy Chairman of the Consumer Association.

· Mary Macleod -   the CEO of the Family and Parenting Institute. She has worked for Barnardo's, Lothian Region Social Work Department, ChildLine and the Universities of Edinburgh and North London. She is an Honorary Research Fellow at the University of Warwick, and a member of government and non-government research and policy advisory groups on children and family issues, she also a member of the Family Justice Council and a Board member of NCB.

